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Introduction 
Overview 
When I enrolled in Kennesaw State University's Master of Arts in Professional 
Writing program in Smnmer 2010, I had obtained my undergraduate degree in the 
discipline of English at the end of Spring 2009. I took nmnerous courses to help me 
develop as a writer and to expand my knowledge in technical writing. The classes I took 
as an undergraduate and graduate student did not teach me how to design press releases 
or create social media templates, however they assisted me in developing essential 
writing skills. Since my interest lies in technical writing and marketing, I found myself 
searching to find assigmnents and internships. The first internship I did was prior to 
beginning my studies in the MAPW program and it helped me select the academic path I 
chose to take. My first exposure to reading press releases and writing audience-based 
articles took place at Emory Adventist Hospital, under the supervision of Ms. Tonya 
Long (Director of Marketing/Public Relations). I reviewed articles in the Healthy Outlook 
magazine (which circulates within the hospital) and on Emory Adventist Hospital's 
website. Then, I created articles targeted for patients and their families to read. The first 
article I wrote was called "Hmnan Resources, An Outlook Into 2010," which addressed 
challenges faced by hospitals looking to hire employees in upcoming years. This writing 
experience helped me understand how to write an article while using research, statistics, 
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composed throughout my internship were published in the Healthy Outlook magazine. 
Having published articles, I felt established as a writer and chose to sharpen my 
writing skills through the MAPW graduate program. Although I completed this internship 
prior to emolling in the MAPW program, I valued the opportunity to understand the field 
of medical rhetoric and this skill aided me when writing for the Arthritis Foundation. 
Similar to Emory Adventist Hospital, the Arthritis Foundation focuses on medical 
communication, both oral and written. The medical rhetoric involved in composing 
informative audience-based articles can be compared to writing press releases. Interning 
with Emory Adventist Hospital gave me an introduction to medical rhetoric, as well as 
the tools and methods I later utilized for my Capstone to write press releases. The 
following is a two-part document explains: (1) how the classes I took in the MAPW 
program developed my professional skills, and how the courses expanded my Capstone 
project; and (2) an assessment of the work presented in the practicum documents. 
Courses. 
The first class I chose to enroll in was called Issues and Research in Professional 
Writing (PR WR 6000). This course is designed as an introductory course to familiarize 
students in the three program concentrations of the MAPW program: creative writing, 
applied writing, and composition writing. The various reading assignments helped me to 
assess and comprehend methodologies used in research and writing, and I was able to 
evaluate my writing skills and interest based on all three concentrations. In addition to the 
readings, one of our assignments included researching authors (through Georgia Writer's 
Association), locating and contacting an author of choice, interviewing the author, and 
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Mebu Barday, who works in the technical writing field. I contacted Mr. Barday, who 
agreed to be a part of my interview. After conducting the interview I wrote a research 
paper on his work, which turned in to an in-class presentation. Listening to colleagues 
present their findings on their chosen authors, I was able to reflect on various types of 
careers in the writing field. The hands-on feedback I received from my professor helped 
me develop as a writer. This assignment helped in preparation for my Capstone, as I was 
able to get insight from an experienced author about his experience in the technical 
writing field. I learned research skills in this class and later applied these skills to develop 
the professional work in the Capstone project. I learned to use different research methods 
available to me through Kennesaw State University's library, which I later utilized in the 
Scholarly Reflection section of my Capstone. Presenting this research in class improved 
my public speaking skills, and I applied those skills in my internship at the Arthritis 
Foundation. I was not only able to present my work more efficiently to my supervisor but 
also to my fellow interns. Improving presentation methods aided in presenting my work 
in a clear and concise manner. 
I chose to select the applied writing concentration in the MAPW program and 
wanted to take courses that would help prepare me to write for organizations. I enrolled 
in Managing Writing in Organizations (PRWR 6260), a course designed to introduce 
organizational writing and thinking innovatively about the writing needs of businesses 
and nonprofit organizations. In this course, we read case studies that helped us examine 
the infrastructure of organizations, which included mission statements, stakeholders and 
business strategies - all in practical and applicable contexts. The course also taught me in 
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writing, and marketing. I learned to research organizations and how to design a proposal, 
which included a plan for budget, effective communication, and key documents for 
distribution to the client. The proposal was presented to the professor and class for 
review, and then presented to the client. The Amana Academy was our client and we (the 
assignment shifted to a group project) created a strategic communications plan for the 
organization. The document expressed problems in the Amana Academy, namely that the 
school lacks funds to hire a school counselor and additional support staff to service 
special education and remedial students. The communications plan suggested goals that 
could be centered around the organizational priorities listed in Amana's 2014 Vision 
Statement to meet the needs of the stakeholders. This plan not only suggests a proposal 
that would strengthen the communication within the academy but also increase student 
retention. It was in this class that I studied writing pertinent in professional situations and 
learned requirements of non-profit organizations, which proved to be beneficial when 
working with the Arthritis Foundation and on my Capstone project. I was able to read the 
vision statement and priorities of the establishment, and understand the objectives the 
foundation wishes to focus on. Specifically, I made informed recommendations to the 
foundation based on what I had learned. For example, my Capstone practicum documents 
includes a website analysis in which I suggest that the foundation adds a linic on their 
main homepage to a biography of their CEO. It was in this class that I learned the 
importance of highlighting a representative on the webpage, to which the stakeholders 
can look to as being responsible for the foundation. At the end of this course, I was able 
to better understand the different aspects of an organization. 
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could get practical experience in the area of technical writing and marketing. Ms. 
Petersen authored the book entitled 30 Isn't Old and was looking for an intern who would 
be responsible for marketing the book. The responsibilities included the following: 
creating a marketing plan, writing articles about topics in the book, researching, writing, 
and submitting comments about the book to websites. In addition to the listed 
responsibilities, I was responsible for researching appropriate websites on which to post 
my comments about the book. My comments provided information on topics discussed in 
the book and invited individuals to read it (rather than solely advertising the book). 
Creating a marketing strategy for this book required me to explore various marketing 
methods, since I was writing for an audience that consisted of young women and 
mothers. Later, when writing for the Arthritis Foundation, I utilized the marketing 
methods I learned while interning for Ms. Petersen. I had to research target audiences 
consisting, of individuals affected by Arthritis. Additionally, Ms. Petersen asked me to 
analyze the website she designed as a marketing tool for her book, 30 lsn 'tOld. 
Completing a website analysis for Ms. Petersen's website provided me with the 
experience and perceptiveness that I later used to analyze Arthritis Foundation's website. 
This internship helped me develop writing skills for an audience outside of academics 
and create a schedule to deliver my work in a timely manner (as ifl were working with a 
client). Likewise, while interning for the Arthritis Foundation I worked independently 
and prepared my own schedule for the assignments I delivered (a skill I learned through 
my first internship). Undertaking this internship proved beneficial to me in many ways. 
My positive experience interning for Ms. Petersen enabled me to learn new skills, those 
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While enrolling in various internships, the supervisors commonly inquired about 
my expertise in design software. I aspired to learn different software to design 
docmnents, so I chose to enroll in a course called Desktop Publishing and Document 
Design (PRWR 6550). As I took this class, I learned how to publish a book (using 
Amazon. com) and graphic design elements. One of the required texts in class was a book 
entitled The Non-Designers Design and Type Books, which converted into a guide when I 
pursued designing projects for the Arthritis Foundation. One particular example of this is 
when I designed a postcard for an event hosted by the Arthritis Foundation. I also 
learned about, read, and practiced creating projects I could use in real-world scenarios. 
During class, we acquired older stories and recreated a book with images to attract newer 
generations. The book I worked on is The Yellow Wallpaper. We created a poster, book 
cover, website details, and other marketing tools using docmnent design techniques and 
software (Adobe InDesign). I learned to how to create a professional quality project, one 
that could be utilized by a client for marketing and informational purposes. This course 
proved to be valuable as I learned the essentials needed to produce quality newsletters, 
brochures, and books. These skills later played an important role as I set forth to create 
products for the Arthritis Foundation. Additionally, I used the skills I learned in this class 
to design my Capstone project. 
Throughout my experience in the MAPW, I worked with different types of 
audiences. Although I had a basic understanding of how to work with a collective 
audience, I wanted to expand my knowledge by comprehending the needs of diverse 
audience members. Thus, I chose to take a course called Intercultural Communication in 
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The books we read in class were written by multiethnic individuals, who wrote about 
their culture, thereby introducing the reader to various cultures. Taking a class designed 
to explore multiethnic communications, helped me understand to the viewpoint of 
someone who was not born and raised in the U.S. and how to write for that type of 
audience. This was advantageous for me, as the Arthritis Foundation provides services to 
multicultural people and the individuals who are not familiar with the English language 
may consist of a large population. The foundation must find ways to attend to that 
audience, which may include circulation of documents and products in different 
languages. When creating a postcard for the Arthritis Foundation, I listed event details in 
a format that was easy to understand. The event details are written clearly so that a person 
can easily extract the specifics without any trouble. This perspective is one that will help 
me in communicating with a variety of audiences in the future. 
Practicum Documents 
In this capstone project you will find the following: press release templates, social 
media templates, a postcard, and a website analysis. Each of the assignments mentioned 
are products of my internship at the Arthritis Foundation. Prior to undertaking the 
internship at the Arthritis Foundation, I had completed the aforementioned courses, thus I 
was well equipped to complete the projects I set out to accomplish. One of my projects 
included creating a variety of deliverables for the year 2012. I worked with Ms. Kristin 
Whitehurst, who is the Director of Communications & Marketing in the Southeast 
Region. Folio wed by a brief conference call, I was provided a Communications Planner 
to support the work I needed to complete. Within the planner, I found message platforms, 
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used each of these to assist me with the assignments. In addition to the planner, I was 
provided with web links and press releases written in the past year (2011). The purpose of 
creating a press release template was so that a generic press release could be sent to each 
city where the event was going to take place, so that the local Arthritis Foundation office 
could customize the press release to suit their needs. The Communications Planner was 
divided in seasons- each was divided into and connected with the event and disease for 
that quarter. I created five press release templates, five social media templates, one 
website analysis, and one postcard. 
The first press release template I created was entitled "Arthritis Foundation 
Provides Helpful Tools through Ease of Use Program." This press release template 
provided information relating to the Ease-of-Use program, a program encouraging 
manufacturers to create user-friendly products and packaging. The event linked to this 
message is the Jingle Bell Run/Walk-a fundraising event in the name of stopping, 
controlling, and remedying arthritis. 
The second press release template was called "Fighting Arthritis with Low Impact 
Physical Activity." This press release template promoted the Jingle Bell Run/Walk and 
the key message in the release informed the reader about low impact physical activity. 
The press release informed the reader that science is making connections between 
exercise and wellness, which can be particularly beneficial for someone suffering with 
arthritis. One ofthe messages delivered in the press release template informs the reader 
that scientific studies showing that people with Osteoarthritis who start regular exercise 
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need and want to do. 
The third press release template was entitled, "Arthritis: A Serious, Debilitating, 
and Growing Public Health Epidemic." One of the key messages in this press release 
was that arthritis causes limitations in one's daily activities and the disease demands 
greater attention, more effective treatments, and vital research for a cure. There was no 
event tied to this press release. 
The fourth press release template specifically targeted Rheumatoid Arthritis, 
called "Managing Your Rheumatoid Arthritis." This template relayed the message that 
the keys to fighting and overcoming Rheumatoid Arthritis are early detection, early 
intervention, and choosing the best treatment for each individual patient. The reader was 
informed that the Arthritis Foundation can help those who are suffering and the 
foundation's "Lets Talk Rheumatoid Arthritis" communication kit can help with the first 
step towards better joint health. 
The fifth press release template, "Make a Difference: Rise Up to The Cause," 
highlights the importance of community support for the Arthritis Foundation. The release 
informs the readers that the "Arthritis Foundation promotes government and private 
sector action to improve the lives of the 46 million Americans living with arthritis and 
chronic joint symptoms." The release indicated that arthritis "Advocates are a crucial 
voice on Capitol Hill to advance health care legislation that can make life-changing 
differences for people living with arthritis." In addition, the release provides information 
pertaining to the annual Advocacy Summit, bringing advocates together from across the 
country. Thus, the event tied to this press release is inviting the reader to participate in the 
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is a national event. 
The sixth press release is called "Osteoarthritis: Programs For a Better Living," 
which reminds the reader that Osteoarthritis is the country's most common form of 
arthritis- it affects 27 million Americans with damaged joint cartilage causing joint 
stiffness, excruciating pain and limited movement. This press release features the 
Arthritis Foundation's Life Improvement Series. The Life Improvement Series teaches 
individuals with osteoarthritis learn how to strengthen muscles, improve flexibility, 
decrease joint pain, restore their independence, and boost their mood and self-confidence. 
To sign up for the series the reader is asked to contact the Arthritis Foundation. The 
Arthritis Walk, which takes place in May and June (depending on location), was 
incorporated into this press release. 
My seventh press release dealt with Juvenile Arthritis, one of the most common 
childhood diseases in the U.S. This press release is entitled "Juvenile Arthritis: Camp 
AcheAway & JA Conference," which informs the reader that the Arthritis Foundation is 
driving a strategic research agenda to guide and accelerate progress toward prevention of 
and a cure for Juvenile Arthritis. The programs and services developed by the Arthritis 
Foundation for Juvenile Arthritis are targeted towards children and families, which come 
in the form of educational materials, events, camps, family days, and more. The event 
tied to this press release takes place in July-the annual Juvenile Arthritis Conference in 
Washington, DC. The release also states details regarding summer camps taking place 
nationwide. These events are an opportunity for families to meet others who are 
experiencing similar challenges. 
In addition to the seven press release templates, I created six social media 
templates: Ease of Use, General Message/Veteran's Day Message, Jungle Bell Run/Walk, 
Jungle Bell Run/Walk (post-event), Physical Activity I, and Physical Activity II These 
templates are designed to be used on Facebook, Twitter and other social media sites. 
Each social media template is accompanied with a hash tag ( #) to assist the reader in 
finding similar posts (applicable to Twitter users). Each template (press release and social 
media) will be sent to Arthritis Foundation branches for editing (according to the date of 
event) and distribution. Although the specific details may be updated, the key messages 
will remain the same. 
The above document explains: (1) the classes I took in the MAPW program, 
including how the classes developed my professional skills, and how the courses 
expanded my Capstone project; and (2) an assessment of the work presented in the 
practicum documents. The classes that I took in the MAPW program helped me develop 
writing skills to become a better technical writer. The writing skills I have learned in the 
MAPW program will make me a better candidate to target several employers. My 
experience in the MAPW has been positive and Capstone project demonstrates my 
knowledge in developing documents for the Arthritis Foundation. 
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Help the Arthritis Foundation Raise Funds by Participating in the Jingle Bell 
Run/Walk and Learn AbQut the Ease-of-Use Program 
(localize title) 
(LOCALIZE CITIES) 
(PATE:, CITXJ- Have you ever ached to find easy-to-open packages or bottles?1 
Or products designed to be comfortable and effective, as well as easy to use?1 If you 
have Arthritis, performing everyday tasks can be difficult. 1 Arthritis is a disease that 
makes simple activities painfully difficult or impossible, while disrupting everyday life. 
As a more frequent cause of activity limitation than heart disease, cancer and diabetes, 
Arthritis can make even the simplest everyday tasks difficult or impossible to do.l 
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boilerplates and message platforms. The Arth1itis Foundation aims to keep consistency in the key messages that are 
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leading cause of disability .1 The Arthritis Foundation (www.arthritis.org) is connnitted to 
raising awareness and reducing the impact of this serious, painful and unacceptable 
disease, which can severely damage joints and rob people of living life to its fullest.l 
One of the many resources the Arthritis Foundation offers is the Ease-of-Use program, 
which encourages manufacturers to design user-friendly products and packaging.1 Many 
certified products have been evaluated in an independent lab and approved by Arthritis 
patients. 1 Some of these include: health and wellness products, home and hobbies 
products, and work products. Make it a priority this month to learn more about the 
products in the Ease-of-Use program and see which ones might be right for you. 
In addition to promoting the Ease-of-Use program, the Arthritis Foundation 
organizes nationwide Jingle Bell Runs/Walk to raise awareness and funds for Arthritis 
research and programs, while spreading holiday cheer throughout local communities. 1 
The Jingle Bell Run/Walk is celebrating 27 years of family fun, holiday tradition and 
most importantly - raising funds in the name of preventing, controlling and curing 
Arthritis. 1 Get in the spirit this holiday season at the Arthritis Foundation's Jingle Bell 
Run/Walk for Arthritis.l Jingle Bell Run/Walk is a fun and festive way to kick off your 
holidays by helping others! Run or walk a 5 kilometer route with your team members and 
celebrate the season by giving.1 Stop Arthritis in its tracks! 1 Help us turn over a new leaf 
and fight harder than ever against Arthritis, all the way to the fmish line!l Sign up today 
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please visit: www.arthritis.org. 











(LOCALIZE CITIES, IF APPLICABLE TO EVENT) 
(DATE, CITY)- Osteoarthritis is the country's most common form of arthritis- afflicts 
27 million Americans with damaged joint cartilage causing joint stiffness, excruciating 
pain and limited movement.l Through thorough research, we are now aware of the causes 
and symptoms of Osteoarthritis. Arthritis Foundation-supported research has made great 
progress in understanding how metabolic factors, particularly those associated with 
obesity, contribute to Osteoarthritis.l 
Through the Arthritis Foundation's Life Improvement Series, Americans with 
Osteoarthritis learn how to strengthen muscles, improve flexibility, decrease joint pain, 
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~-----------restore their independence, and boostTlieir mood imdself-confidence.1 These programs 
are proven to improve your overall health while decreasing symptoms. You can take part 
in a fitness program on your own or in a group setting. 1 Group classes are led by 
Arthritis Foundation certified instructors and can be modified to meet your needs. 1 
It is inlportant to recognize early symptoms of Osteoarthritis, as early treatment 
can prevent further damage. According to Dr. John Hardin, Arthritis Foundation, Vice 
President of research, "These earliest stages of the disease are critical because much of 
what causes damage happens in the first few months following an injnry." 1 
If you think you might have Osteoarthritis, it's time to spring into action and get 
diagnosed and treated.1 Whether you need medication or lifestyle changes, your doctor 
can advise you on how to best manage the pain and limitations that come with 
Osteoarthritis.1 Learn more by subscribing to Arthritis Today magazine, where you'll get 
the most current and trustworthy advice from the world's top doctors and health experts. 1 
For more information, please visit: www.arthritis.org. specific 1o 
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Arthritis: A Serious, Debilitating, and Growing Public Health Epidemic 
(Localize !i!~} 
(LOCALIZE CITIES, IF APPLICABLE TO EVENT) 
LQA:ill~ CITY) - One in every five Americans is affected by Arthritis.l Nearly 
two-thirds of people with Arthritis are under the age of 65.1 With the aging of the Baby 
Boomer population, the prevalence of Arthritis is expected to rise by 40 percent by the 
year 2030, impacting 67 million Americans. 1 The Arthritis Foundation 
(www.arthritis.org) is committed to raising awareness and reducing the impact of this 
serious, painful and unacceptable disease, which can severely damage joints and rob 
people ofliving life to its fullest.l 
Many efforts have been made to invest in public health programs that manage and 
prevent chronic disease.1 However, often, only diseases such as heart disease, diabetes or 
cancer are included and Arthritis fails to be mentioned. 1 This is unacceptable.1 Arthritis 
has been tolerated too long and demands more public attention than ever. 1 
The Arthritis Foundation is at the forefront ofefforts to shift awareness and 
attitudes about the disease and escalate the urgency of pursuing more effective 
treatments, reducing the risk of Arthritis, and finding- and funding- a cure.1 The 
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Foundation funds life-changing research that has restored mobility in patients for more 
than six decades; fights for health care policies that improve the lives of the millions who 
live with arthritis; and partners with families to provide empowering programs, 
information and access to carel 
Make a new beginning! 1 Kick off the new year by spreading the word that 
Arthritis is a serious, painful and growing public health epidemic.1 Arthritis and its 
subsequent limitations to normal activities demand greater attention, more effective 
treatments and vital research for a cure. 1 One cannot address obesity without 
understanding that those who suffer from Arthritis face additional challenges and pain 
when trying to stay active and lose excess pounds.1 Help us make a new beginning to end 
this devastating disease. (Insert specitlc call to action.) For more information, please visit: 
www.arthritis.org: 
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Managing Your Rheumatoid Arthritis 
(1()4:!ll!z~title) 
(LOCALIZE CITIES, IF APPLICABLE TO EVENT) 
ARTHRITIS 
www.arthritis.org 
(])AT!i:,_ C:IfY) - Rheumatoid Arthritis is one of the most prevalent and 
debilitating forms of the disease, causing chronic pain, loss of function and long-term 
disability for 1.3 million Americans of all ages.l 
The key to Rheumatoid Arthritis treatment is early detection, early intervention, 
and choosing the best treatment for each patient.l Until recently, medications of limited 
effectiveness were available for controlling Rheumatoid Arthritis. 1 About a third of 
patients were destined to a life of pain and loss ofmobility.1 Recent years have brought 
exciting advances and new therapies that provide relief for many suffering with 
Rheumatoid Arthritis. 1 The earlier treatment is applied, the increased chances of 
effectively. However, no single therapy is effective for all patients, and many must 
change treatment strategies throughout their lifetime.1 For some, no effective treatment 
has yet been uncovered.1 
The Arthritis Foundation (www.arthritis.org) is committed to raising awareness 
and reducing the impact of this serious, painful and unacceptable disease, which can 
20 
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severely damage joints and rob people ofliving life to its fullest. 1 The Foundation has set 
a goal of funding an aggressive research campaign to accelerate research into the causes 
and treatment of Rheumatoid Arthritis, including early diagnosis and intervention to 
minimize its impact on the individuals affected by this disease. 1 Increasingly our 
scientists are finding new and powerful medications for this disease.1 The challenge is to 
match the right drug with the right patient. 1 
Active and consistent communication with your doctor is a strategic part of 
managing your Rheumatoid Arthritis. The Arthritis Foundation's "Lets Talk Rheumatoid 
Arthritis" Communication kit can help you take the first step toward better joint health.1 
Make a new beginning this winter and order your free kit today .1 (Insert specific call to 
action.) For more information, please visit: www.arthritis.org. 
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Juvenile Arthritis: Camp AcheAway & JA Conference 
(localize title) 
(LOCALIZE CITIES, IF APPLICABLE TO EVENT) 
www.arthritis.org 
(J)AIE:,C::ITY)- Coping with a chronic illness diagnosis is difficult for anyone, but 
especially for children who are not emotionally or physically equipped to handle the 
situation.1 Juvenile Arthritis, one of the most common childhood diseases in the United 
States, strikes 300,000 children, causing their immune systems to attack their own body 
cells and tissues.1 There is no known cause pinpointed for most forms of Juvenile 
Arthritis, nor is there evidence to suggest that toxins, foods or allergies cause children to 
develop the diseasel 
The Arthritis Foundation is driving a strategic research agenda to guide and 
accelerate progress toward prevention of and a cure for Juvenile Arthritis. 1 The Arthritis 
Foundation wants to ensure that all people with Arthritis have access to the knowledge, 
skills and resources they need to be proactive in improving their health and quality of 
life.' For children and families living with Juvenile Arthritis, this means providing 
quality, developmentally appropriate education, programs and services - such as 
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brochures, books, newsletters, online tools and information, educational events, 
conferences, camps, workshops and family days.1 
In observance of Juvenile Arthritis Awareness Month in July, the Arthritis 
Foundation holds our annual Juvenile Arthritis Conference for families affected by the 
disease on July 7-10 in Washington, DC, as well as summer camps at select locations 
nationwide. 1 It's your chance to meet other families undergoing similar challenges. 
You'll discover new techniques for managing JA, share stories and enjoy your time! Take 
summer in stride at our annual JA Conference in Washington, DC, July 7-10!1 (Insert 
To increase awareness for your child, make sure you sign up for Camp 
AcheAway. Calling all campers, ages 6-15: Take summer in stride at Camp AcheAway, 
July 24-29 in Winder, GA! 1 Camp AcheAway is a great way for kids with JAto gain 
self- esteem and social skills, and to try new, exciting adventures in a safe environment 
with qualified counselors1 And if you're 16 or older, it's a terrific volunteer 
opportunity.1 Learn more and apply now. For more information, please visit: 
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Help the Arthritis Foundation Raise Funds by Participating in the Jil!g!~ Bell 
Run/Walk and L~AmJiow to Fight Arthritis with Low lmpaJ:tfl!ysical Activity 
(Jo~~tlizi)Jitle) 
(LOCALIZE CITIES) 
(DATI<;LQJY) - Nearly everyone knows someone who has Arthritis, but did you 
know that over [insert #] [inse1i state. Ex: Georgians] have Arthritis - including over 
[insert#] children. Arthritis is the leading cause of disability in the United States, causing 
debilitating pain to people of all ages while limiting their ability to live life to its fullest. 1 
The Arthritis Foundation (www.arthritis.org) is committed to raising awareness and 
reducing the impact of this serious, painful and unacceptable disease, which can severely 
damage joints and rob people of living life to its fullest. 1 Physical activity is an important 
health strategy for managing both Diabetes and Arthritis, and lack of activity hinders 
successful management of these diseases .I 
Statistics show that walking for 30 minutes regularly can greatly reduce your risk 
for certain forms of Arthritis.l The more scientists explore the connections between 
exercise and wellness, the clearer it becomes that physical activity is crucial to optimal 
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health. 1 Regular low-impact physical activity protects joints by strengthening the muscles 
around them, which can prevent joints from rubbing together and wearing down 
cartilage.1 Scientific evidence shows that people with Osteoarthritis who start regular 
exercise get significant symptom relief, giving them a greater ability to do the things they 
need and want to do.1 In addition to promoting exercise at home or in a gym, the Arthritis 
Foundation organizes nationwide Jingle Bell Runs/Walks in the fall to raise awareness 
and funds for Arthritis research and programs, while spreading holiday cheer throughout 
local communities1 For more information about the forms of low-impact physical 
activity that can be a part of managing Arthritis pain, visit the Arthritis Foundation's 
resource at www.fightarthritispain.org. 
Jingle Bell Run/Walk is a fun and festive way to kick off your holidays by 
helping others! 1 Wear a holiday themed costume, tie jingle bells to your shoelaces, and 
run or walk with your team members1 Celebrate the season by contributing to others! Be 
one of the thousands of runners and walkers who hit the nation's pavements, pathways 
and parks this winter to fight the nation's leading cause of disability.l 
This fun and festive event benefits the Arthritis Foundation's efforts to prevent, 
control and cure the nation's leading cause of disability .1 Help us turn over a new leaf 
and fight harder than ever against Arthritis, all the way to the finish line! 1 Sign up today 
for the Jingle Bell Run/Walk coming to II::ITYl on IPAT!IJ. 
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Make a Difference: Rise Up_ to The Canse 
(Localize title) 





_(QATE, CITY)- Striking one in every five adults and 300,000 children, Arthritis 
is the nation's leading cause of disability .1 The Arthritis Foundation is the organization 
that champions the needs of people who have, or at risk of developing, Arthritis. 1 
Arthritis Advocates are a crucial voice on Capitol Hill to advance health care legislation 
that can make life-changing differences for people living with Arthritis.1 The Arthritis 
Foundation promotes govermnent and private sector action to improve the lives of the 46 
million Americans living with Arthritis and chronic joint symptoms.l But we need your 
help to educate our legislation about the need for more govermnent funding for Arthritis 
research, and to improve access to quality health care for everyone with arthritis.1 
The annual Advocacy Sunnnit brings together advocates, young and old, from 
across the country to meet with their Members of Congress. 1 Join us in Washington, 
D.C. in April to: learn about our priority advocacy issues; meet your Members of 
Congress face-to-face and educate them about Arthritis and its devastating effects 
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on the 50 million adults and 300,000 kids with the disease, their families, and our 
country's economy; and let Congress know more needs to be done for people with 
Arthritis.l For more information, please visit: http://www.arthritis.org/2012-advocacy-
summit.php. 
Urge your member of Congress to join the bi-partisan Congressional Arthritis 
Caucus to raise awareness on Capitol Hill and in your own community. 1 Together we can 
make a new beginning in the first to end Arthritis.1 
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SOCIAL MEDIA TEMPLATES 
Ease-of-Use: 
"Are you suffering with Arthritis and ache to find easy-to-open packages or bottles? 1 
Arthritis Foundation's Ease-of-Use program encourages manufacturers to design user-
friendly products and packaging. 1 There may be a product out there to make your daily 
tasks easier! Which Ease-of-Use program product do you currently use? Tell us now: 
#Arthritismadeeasy" 
General message/possible Veteran's Day message: 
"Are you a Veteran dealing with Arthritis? Does the Arthritis pain in your hands impact 
how you function in school? When suffering with Arthritis, a little ease goes a long way! 
Share your story using #DealingwithArthritis" 
Jingle Bell Run/Walk: 
"Wear a holiday themed costume, tie jingle bells to your shoelaces, and celebrate the 
season by giving! 1 Join the Arthritis Foundation's Jingle Bell Run/Walk to fight arthritis, 
the nation's most common cause of disability. 1 Form a team, raise funds, and jingle with 
us! To sign up, visit: http://www.arthritis.org/programs-events/jingle-bell-run!. Are you 
coming to join the fun? #AFJinglebell 
Jingle Bell Run/Walk (post event) 
"Did you participate in the Arthritis Foundation's Jingle Bell Run/Walk? We'd love to 
see your pictures! Share your pictures using #AFJinglebell" 
Physical Activity 1: 
"Statistics show that walking for 30 minutes regularly can greatly reduce your risk for 
certain forms of arthritis. 1 Scientific evidence shows that individuals suffering with 
Osteoarthritis who start regular exercise get significant symptom relief. 1 Which physical 
activity has improved your symptoms? Tell us now: #DealingwithArthritis" 
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Physical Act!Y!ty-!:t 
"The more scientists explore the connections between exercise and wellness, the clearer it 
becomes that physical activity is crucial to optimal health. 1 Regular physical activity 
protects joints by strengthening the muscles around them, which can prevent joints from 
rubbing together and wearing down cartilage. 1 Which physical activity has improved 
your symptoms? Tell us now: #DealingwithArthritis" 
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Homepage: The homepage is not crowded while layout and color visualization is good . 
Links stand out on the top of the page, so that the viewer can easily navigate to the 
important features of the webpage without any trouble. The webpage doesn't appear 
"flat," as all clickable objects are apparent and are not visually alike. Likewise, the 
homepage is informative and all links load quickly. The graphics and applications 
throughout the homepage work well with the background color, thus making the 
homepage easy to view. "The cool colors [blue] recede into the background and, warm 
colors [red and yellow] come to the front" (Williams, p. I 03). This works well and 
creates a "warm" and "relaxed" effect. 
Navigation: Navigation is quick and consistent from page to page (the links work 
appropriately). Links are easy to distinguish from one another. 
Site organization: The homepage is organized well and easy to understand. The 
subheading under each section header is grouped appropriately and comprehendible. The 
sidebars are placed neatly and do not appear over-crowded. 
Readability: The typeface for most of the content on the page is Aria!, and the font is 
size 9. I suggest increasing the size of this font to 12, so that your reader (who may be 
suffering with blurred vision) can read content easily. The section headers, sub headers, 
and details beneath each section header are kept in consistent typeface and font that is 
easy to read. The website is easy to examine and offers a variety of information. 
Recommendations for www.arthritis.org/georgia: 
• "Welcome to Georgia": below that caption it should state "Part of the Southeast 
Region" (note that other Arthritis Foundation webpage's contain this data). 
• There is one feature on the website which is not as easy to find. In order for your 
consumer to find details on the CEO/President, he or she would have to navigate 
tl1rough numerous pages. My recommendation is that you make this available to the 
viewer on the homepage, witl1 a direct link to Dr. Klippel biography and current 
details. Though there is a biographical page on your website for Dr. Klippel, I suggest 
adding more up-to-date details. His current involvement is something that should be 
highlighted for viewers and consumers to read. 
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• Arthritis Foundation's Georgia page eliminates the "Tip Share" page. People who 
suffer from Arthritis pain are likely to want to connect with others who are going 
through the same. This application is beneficial and accessible since consumers can 
view this application on a Smartphone. This free Arthritis Foundation-endorsed app 
should not be eliminated. If space is an issue, I would place this on the sidebar instead 
(as indicated below). The red arrow below suggests an alternate placement for the 
"Tip Share" page. Placing "Tip Share" below ''Online Community" will make it 
easier for the consumer to navigate to this page. In addition, you will have grouped 
the two similar categories together. 
Contact Us 
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Topics will include: 
Advocacy for the Arthritis Foundation 
Health Information Technology 
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The learning benefits and exposure attained in doing an internship with the 
arthritis foundation are immeasurable. Sitting in the Arthritis Foundation • s office and 
working among staff members, I felt motivated and inspired to learn and create superior 
work. In "Potential for Collaborative Writing in Professional Communication and Health 
Studies Through Service-Learning", Sandra Hill and Paula Griswald write about teaching 
professional writing by incorporating service-learning projects (similar to internships). 
They state (2013), "The value of service-learning as a pedagogical method seems well 
established in the academic community" (p. 57). While nonprofit organizations nee~ 
technical writers and designers to enhance the work produced by the organization, they 
expect that the writer is already equipped with these skills. It is important to note that 
learning outside the classroom setting enables a student to see the vision of the company. 
Working within a company setting, the student can see the staff members striving to 
achieve the vision of the company and become a part of that experience. While interning 
at the Arthritis Foundation, my focus consisted of writing technical documents, design 
elements, and nonprofit writing. Although I researched the three concentration areas, I 
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also acquired experience to expand my understanding in the areas. Working within the 
foundation helped me develop the three concentration sections that I .chose to feature in 
my scholarly reflection. 
The first section discussed in my scholarly reflection is design elements. The 
theoretical focus in this section is digital expression (quoted from Lanham (1993) in The 
Electronic Word), which guides the writer rethink and recreate the traditional writing 
approach. Digital expression in the postmodem era gives freedom to the writer to expand 
his or her writing to meet the needs of the reader, however this causes writer to return to 
basic forms of communication. The writer needs to simplifY and use ~conservative 
approach to hook the attention of the reader. Therefore, the design elements section 
elaborates on subject matters that the writer should focus on. The areas of focus include 
the following: recognizing the basic needs of the audience, creating materials that are 
appealing to the audience, transitioning from print to electronic text, and understanding 
basic design elements. The said focus areas collaborated with digital expression must 
carry out the intended message to the audience. 
The second section examined in my scholarly reflection is technical writing. The 
theoretical focus is to understand the communicative purpose (term quoted from Leo 
Lentz and Henk Pander Maat (2004) in "Functional Analysis for Document Design") and 
direction intended by the foundation for the audience. Each material delivered to the 
audience has a communicative purpose, and it is up to the technical writer to bring that 
purpose to the limelight. Key areas of focus in the reflection include: keeping the target 
audience in mind, combining multiple purposes and audiences in the document, 
enhancing technical writing skills in electronic documents, and using medical rhetoric 
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and research literature to deliver key messages. The communicative purpose can 
delivered in multiple methods, but must be delivered in a clear and concise manner. 
The third section assessed in my scholarly reflection is writing for a nonprofit 
organization. The academic focus in this section is to bring forward the hypothetical 
writing (as phrased by Addams, et al. (20 1 0) in "Developing Student Communication 
Skills While Assisting Nonprofit Organizations") opportunities in a nonprofit 
organization. A writer working for a nonprofit organization needs to have an 
understanding of how to create a variety of proposed documents and be familiar with 
social media techniques. The documents that need to be created are not listed in a job 
description and can range from social media to proposal letters. Main areas of focus in 
the hypothetical writing section include: writing to bring in revenue, documenting 
internal and external market research, writing to advance in charitable communication 
methods, and writing to attract donors. This section elaborates on the mentioned focus 
areas and best practices to be equipped in a nonprofit environment. 
Skilled technical writers help prepare proposal letters and pamphlets, while 
experts in document design can add visual affects to the documents created. One creates 
clear and concise formatting and language, while the other focuses on the appeal of the 
document to the reader. Both are essential to the processes of successful writing and 
marketing for the foundation. To understand the needs of a nonprofit organization, the 
writer must also have a distinct understanding of the vision of the organization. The 
following three sections focus on technical writing, design elements, and nonprofit 
writing; and contain research from academic sources as well as my internship experience. 
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It is my hope that you will find the next three sections to be informative and helpful in 
understanding writing and design elements in nonprofit organizations. 
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Designing a Document: Understanding Digital Expression 
Lisa suffers with Rheumatoid Arthritis. This form of Arthritis has caused her to 
develop problems in her eyes, including dryness and blurred vision. Although Lisa visits 
her Ophthalmologist for treatment regularly, she has a difficult time reading materials 
with a smaller font or if the font color is too light. Along with the struggle in reading, 
Lisa is a new immigrant from Korea, who is in the process of learning English; Reading 
materials that are easy to comprehend are best for her. Lisa seeks support from the 
Arthritis Foundation; she checks her mail regularly for informational postcards and 
invitations to attend workshops where she can learn about new cures and home remedies. 
The postmodem era inspires creativity by challenging a writer to rethink the 
traditional approach of writing. This form of writing is less predictable and more creative, 
as a writer explores how to play with words to engage the audience. Lanham (1993) 
states in The Electronic Word, "Digital expression indeed fulfills the postmodern 
aesthetic, but also a much larger movement that comprehends and explains that 
aesthetic-a return to the traditional pattern of Western education through words" (p. 51). 
Lanham does not set boundaries to digital forum, instead he expands the approach by 
stating that it can be in the form of an expression. Lanham defines digital expression as 
the use of digital computer or an electronic text, and "play with ordinary experience 
rather than exploit it, to tickle a text or an image while using it, to defamiliarize it into 
art" (p.SO). To elaborate further, the postmodern aesthetic does not have to be limited to 
rhetoric or another form of communication, but can be in the form of any expression or 
appearance. Taking the form of any aesthetic, such as the visual, categorizes the work as 
"digital expression." This triggers the writer to think outside the box and become 
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movement of"Western education through words" Lanham refers to, is a simplified and 
"conservative" approach. The progressive digital expression method triggers the writer to 
reconsider the basic approach of writing- back to basics. This idea challenges the writer 
to rethink and determine the most appropriate form of expression to undertake for the 
audience. The postmodern era requires writers of today to be fully knowledgeable with 
expectations of the readers of today. In order to understand and use digital expression, the 
writer should recognize the basic needs of the audience, create materials that are 
appealing to the audience, shift ideas from print to electronic, and understand basic 
design elements. The following sections expand upon this methodology. 
The Arthritis Foundation is an organization that is informed about the needs of 
their consumers and strives to exceed their expectations while using various digital 
expressions to convey their materials. In "An interview with Karen Schriver about the 
Lasting Impact of the Dynamics of Document Design," conducted by Saul Carliner in 
2007, Schriver states that her research was "the first empirical study in the U.S. that 
evaluated a teaching a method for helping writers to anticipate readers' needs" (p. 162). 
She adds, "My study focused specifically on anticipating lay readers' needs for computer 
documentation" (p. 162). As Schriver believes that it is important to know the readers' 
needs. There are many factors that a writer needs to consider when relaying information 
to constituencies. Many communities do not have access to a computer at home (to view 
an event invitation), or reliable transportation (to attend events), or English linguistic 
skills (to comprehend event details). For this reason, it is crucial to conduct a study 
(similar to Schriver's) of individual communities to understand their needs. In my role of 
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creating deliverables for consumers, I created materials that were uncomplicated and 
easily comprehendible. Understanding needs of the consumer, helps the writer choose the 
avenue of digital expression to advance with. 
If marketing materials created by the Arthritis Foundation do not look appealing 
to the audience, chances of promoting the program successfully are slim. While writers 
have the freedom to choose any form of expression, it is important create an attractive 
deliverable. Many writers focus on the content they wish to deliver, however the visual 
delivery of the content is equally important. Janice C. Redish wrote an article reviewing 
the book written by Karen A. Schriver entitled, Dynamics in Document Design: Creating 
Texts for Readers. Redish states (1997), "The words and the visual presentation must 
work together, and both must be selected to serve the purposes, audiences, and media of 
the particular situation" (p. 430). If the visual presentation supersedes the writing or the 
text overtakes the visual images, the reader may not be able to grasp what the writer is 
trying to say. The content must be presented in a creative way that attracts the audience 
and successfully delivers the message(s). The postcard I created for the Arthritis 
Foundation provides the viewer with an easily readable and appealing document. The 
purpose of the postcard was to invite the audience to an informational workshop where 
physicians will address arthritis-related matters. The front of the postcard includes images 
oftwo physicians and details about the event (location, time, and date), and the backside 
incorporates topics that will be conveyed. For purpose of inviting the audience to the 
event, the text and visual presentation in the postcard work well together. It does not 
contain too many images, to distract the reader from reading the main bullet points. 
Redish also states (1997), "The heart of [Schriver's] book is about 'seeing the text: the 
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role oftypography and space' and then about 'the interplay of words and pictures" (p. 
433). The text placement in the postcard is important, as indicated in the quote previously 
stated by Redish. The details regarding the event must be placed together, so that the 
viewer does not have to search the entire postcard for event details. In my postcard for 
the Arthritis Foundation, I placed the words in a central location with images on the left 
side. The words and images in the postcard complement one another, and one does not 
overpower the other. The background color of the postcard should compliment the font 
color and typeface, which I established in my postcard. The expression delivered to the 
reader is enhanced when the writer keeps all of the aforementioned matters in mind. 
As text presentation evolves from print to electronic, most readers turn to the 
Internet and social media to acquire information. Social media is an example of this form 
of digital expression, one that has developed into multiple forums. Richard A. Lanham 
makes an important point in his book, The Electronic Word regarding the conversion of 
print to web. He states (1993), " ... the digital text becomes unfixed and interactive. The 
reader can change it, become the writer" (p. 31 ). Converting content in hardcopy to an 
informative marketing email is easy, but the task lies in making that email interactive, 
detailed, and interesting. There are many advantages for the writer's today when it comes 
to digital text. One advantage of sending such a document electronically is that you can 
make it more interactive by adding hyperlinks and images. This opens the reader to much 
more information than what was once possible and makes it easier for the consumer at 
the same time. The writer can grab the reader's attention by staging the information in a 
way that presents details quicldy and effectively. Lanham (1993), also states in his book 
that, " ... it makes text into a painting, frames it in a new way, asks for a new act of 
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attention-and smiles at the seriousness that text calls forth from us" (p. 37). For 
example, Twitter is a social media tool that the Arthritis Foundation uses to reach their 
audience. Twitter gives a character limit, so individuals posting "tweets" but be concise 
and to the point. The writers of today must be well informed in traditional Western 
education through words, but are expected to go one step above and adapt to the 
expectations of the fast-paced evolving world of today. Many individuals choose not to 
read products in print (such as a newspaper), so they look to social media such as Twitter 
for quick, real-time updates. The Arthritis Foundation uses this tool to their advantage, as 
this is a good way to convey key messages about an event or to create awareness. The 
foundation and its members post tweets on a daily basis, reaching out to individuals 
suffering with arthritis. In the social media templates, I chose to create hashtags for the 
purpose of enabling topics to be categorized and linked together. The hashtags include: 
#Arthritismadeeasy, #DealingwithArthrtis, #AFJinglebell, and #AFlowimpactacvitities. 
#Arthritismadeeasy links all communication pertaining to Arthritis Foundation's Ease-of-
Use program. This social media template asks the Twitter follower which Ease-of-Use 
product he or she currently uses. A response to this question will bring out Arthritis 
Foundation endorsed products to the limelight and potentially engage followers in a 
discussion regarding preference, usability, and arthritis relief. #DealingwithArthritis 
categorizes methods of treatment together, posted by individuals who are suffering with 
arthritis or have helped a loved one. This hashtag asks the Twitter follower to share his or 
her story, and by doing so, #DealingwithArthritis can be seen as a support charmel. Next, 
#AFJinglebell groups together images and messages from the arthritis Foundation Jingle 
Bell Run!W alk. This hash tag can be seen as a live network, as it can be updated at the 
42 
time the participant is at the Jingle Bell Run/Walk. Individuals who attend the walk can 
hashtag their quality of experience, the amount they raised, and help promote the event to 
those who are unaware. Likewise, coworkers and marketing personnel can also create 
awareness by using this hashtag. #AFlowimpactacvitities is a hashtag that links together 
low impact physical activities that individuals participate in, in order to improve arthritis 
symptoms. This hashtag points toward physical activities that have proven to show 
improvement in symptoms. The social media is a form of digital expression that engages 
Arthritis Foundation members and triggers them to stay more involved. If the message is 
conveyed creatively, you are more likely to increase the number of individuals who will 
read it. 
In Christina Rosenquist's article, Visual Form, Ethics, and a Typology of 
Purpose: Teaching Effective Information Design, she gives a modem definition to 
designing a digital expression. Rosenquist (2012) states, 'The more recent definition is 
the effective use of visual elements for communicating information. The term used 
frequently is visual information design" (p. 45). This definition is accurate, as it makes a 
connection between visual elements and the content in the document. Rosenquist (20 12) 
explores in her article what a writer should have in mind when designing a document; she 
states: 
Images naturally serve a dual purpose: (a) to evoke feelings in a potential 
customer relating to desirable object(s) but also (b) to actively focus 
potential customers on a specific point of information. Images are effective 
visual elements if (and only if) their natural purposes align with the actual 
document purpose, but they can fail or misfire if the image chosen somehow 
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distracts from misaligns with actual document purpose. (p. 46) 
Rosenquist brings forth important elements about the dual purpose of images, stating that 
the writer cannot neglect one or the other. The reader must be able to relate to the image 
and the image must also grasp the attention of potential consumers. The natural 
alignment she is referring to is not in the physical sense, but the overall digital expression 
the writer is wishing to create. When designing the postcard for the Arthritis Foundation, 
I aimed to keep the audience and purpose in mind. I added an image of two physicians 
holding a sign that reads 'Arthritis Foundation.' Patients trust physicians so this is an 
appropriate image to place on the postcard. Additionally, there is a connection between 
the patient and physician in this workshop, as it is called "Empowering the Patient". The 
purpose of this image is achieved if the person affected by arthritis looks at the postcard 
and is attracted by the resemblance of humanity and trust offered by physicians. 
Rosenquist (20 12) elaborates on teaching digital expression in the classroom. She 
states in her article, "Analysis of visual elements in terms of decorative, indicative, and 
informative purpose makes it possible to teach students to create effective designs, 
meaning that the document meets the shared goals of designer, client, and recipient, if the 
designers carefully choose visual elements that actively serve the purposes specifically 
intended" (p. 59). Rosenquist aims to teach her students how to design a document with a 
recipient in mind, while simultaneously appealing to the audience with design elements. 
When designing documents such as a postcard, it is important to include visuals that 
attract a variety of audiences (depending on the event or information you are seeking to 
provide). For the Arthritis Foundation, it is important to appeal to individuals who are 
suffering with a specific type of arthritis. For example, if the postcard is inviting children 
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aim to attract the parents as well as include a tagline that appeals to the parents 
emotionally. Since children suffering with Juvenile Arthritis suffer multiple symptoms, 
the writer should emphasize that the workshop will bring together many persons suffering 
with the same. A writer can choose a variety of digital expressions when delivering to a 
reader, if he or she has the knowledge of which expression to choose from and expand 
upon. As Rosenquist states above, students who are given workspace with the knowledge 
to choose and design their own design expressions, are going to be better equipped to 
generate creative materials for a client (or employer). 
In order to design a document effectively, a writer must have a working 
knowledge of digital expressions. He or she must be able to create a document using 
sources and software outside of Microsoft Word. Jonathan Bush and Leah A. Zuidema, 
Editors of Professional Writing in the English Classroom, believe that the foundation of 
creativity begins in the classroom. They say in their article (20 11 ), "As teachers of 
writing, we know that choices matter: the more choices we can give our students, the 
better their writing will be- and the better writers they'll become" (p. 86). Although the 
average student is familiar with software comprised in Microsoft Office (Professional 
version), in the working world it is simply not enough. Students, especially those who are 
in high school, should be taught a variety of ways to present their work. While teachers 
emphasize writing styles and grammar, many students do not learn how to use software 
beyond the basic. When interviewing for the internship at the Arthritis Foundation, I was 
asked to demonstrate my skills~both writing and design. Although I was not asked to 
demonstrate expert graphic designer skills, the Foundation was still pursuing an intern 
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with basic design skills. Developing skills in the area of Adobe Applications, such as: 
Adobe InDesign, Adobe Photoshop, and Acrobat, made me a stronger candidate for the 
internship. Once the foundation accepted me onboard, I was able to practice my design 
skills when creating documents for them. Bush and Zuidema express the views of 
students (who learn how to design a document creatively) in their article. They state 
(2011), "Students have told us that, because they learned design grammar, they can never 
again look at another billboard (or flyer, bumper sticker, book cover, sign, menu, or 
advertisement) without thinking about the authors' design choices" (p. 88). Digital 
expressions can be boundlessly designed if the writer equipped with the knowledge and is 
not afraid to use design software. 
One of the important elements in designing digital expression is by keeping up to 
date with the most recent technological advances, learning new software, and writing 
styles. To say further, the writer should look at the work of others and attend workshops 
to further advance his or her knowledge in the field. Texts and Internet are good sources, 
however networking with writers who work in the same field are also good connections. 
In An interview with Karen Schriver about the Lasting Impact of the Dynamics of 
Document Design, Schriver (2007) states "I also look at a lot of text- stare at other 
people's work and try to figure out what makes it work or doesn't make it work, both on 
paper and online" (p. 168). In a field where many writers are striving for the same goal, 
to win the attention of readers, it is wise to learn from one another. 
It is evident that a writer needs to analyze digital expression through various 
angles in order to design a document for a reader. Understanding the needs of a specific 
type of audience will lead to successful material delivery. Creating materials that are 
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Transitioning from print to electronic text allows writers to work with progressive 
readers, thereby challenging writers to be broadminded. Learning to use design software 
empowers creativity, while sharpening the skills of the writer to convey messages more 
artistically. All of these elements fulfill the postmodern aesthetic that Lanham discusses 
in The Electronic Word. The writer is triggered to rethink and determine the most 
appropriate form of expression to undertake for the audience. Referring back to Lisa, the 
writer must analyze the condition prior to creating materials for consumers like her. 
Although the postmodern era calls for progressive thinking, this logic does not apply to 
readers like Lisa. Therefore, the writer must use the "traditional pattern of Western 
education through words", and assist the reader using basic elements of writing. A reader 
like Lisa will appreciate the determinations of the foundation and will find support in 
knowing that the foundation truly understands her. 
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Technical Writing: the Communicative Purpose 
Michelle is has arthritis and often receives newsletters in the mail regarding 
various conditions and events relating to arthritis conditions. Often times, Michelle opens 
the mail and discards the newsletter because it does not apply to her. There are times 
when Michelle receives a general arthritis newsletter with a couple of lines about the 
specific type of condition that she has, but it does not provide her with any new 
information. Time after time, this repeats and Michelle is left wondering whether she 
should unsubscribe from the newsletter mailing list because the purpose of her signing up 
is not being fulfilled. 
A technical writer often wears multiple hats and has to research a variety of 
subject matters in order to effectively convey a message. In relation to a nonprofit 
organization, such as the Arthritis Foundation, writers often interact with medical doctors 
in order to create content that is later transformed into a public release document or 
marketing material. The writer, in this case, has to understand the communicative purpose 
and direction intended by the foundation for the audience. The communicative purpose 
can be delivered in multiple methods. The writer should keep the target audience 
member(s) in mind, combine multiple purposes and audiences in the same document, 
enhance technical writing skills in electronic documents, and use medical rhetoric and 
research literature to deliver messages. The following sections expand on serving the 
communicative purpose effectively. 
Leo Lentz and Henk Pander Maat composed an article in the subject of Applied 
Theory, "Functional Analysis for Document Design." In their article, they analyze the 
importance of having the goal of the document in mind. They state (2004 ), "A central 
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component of this context is, of course, the communicative purposeOffue document.--
Purposes do not only guide the design team through the collaborative panning and 
drafting of a document, but may also serve as a standard for measuring success when it 
comes to reader testing drafts of the document" (p. 387). In the event that the purpose of 
the document, the content, and writing effort are not in sync, the writer is more likely to 
lose the reader's attention. Writers often collaborate with other team members from 
drafting the document to completing it. This supports the writer and each team member is 
bringing something different to the document. When creating press release templates for 
the Arthritis Foundation, I collaborated with the Director of Communications and 
Marketing, Ms. Kristin Whitehurst, who directed my work and together we articulated 
the communicative purpose of my work. The 2012 Arthritis Foundation Communications 
Planner served as a consolidated source in providing the key messages I needed to 
enclose in the documents I produced. The planner document assisted me in ensuring that 
the communicative purpose aligned with the materials I created. Relationship between the 
consumer and the Arthritis Foundation is strengthened when the foundation is aware of 
the history and context of the disease affecting the consumer. This step is important 
because the foundation will be able to convey that it understands the audience and the 
cause, and this will be reflected in the materials sent to the consumer (thereby serving the 
communicative purpose). 
As mentioned previously, the audience is the stakeholder that the writer has to 
keep in mind when deciding the communicative purpose of a document. The term 
audience is broad because it can range from a concerned parent of a child suffering with 
arthritis or an elderly person trying to overcome arthritis pain. Therefore, the 
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communicative purpose of the document will vary. Lentz and Maat review questions that 
writers should ask themselves when writing for multiple audiences. They state (2004), 
"Often the most critical questions in the document design concern the consequences of 
combining different purposes and different audiences in the same document, and of 
combining purpose-related consideration with other considerations like financial and 
legal ones" (p. 388). Although the writer can forecast the feelings of a reader, he or she 
cannot predict an exact reaction that the document or marketing material will bring out. 
To address this matter, the writer should create documents that address multiple 
audiences-particularly those audience members who are at different stages in the 
progression of their arthritis. For example, a brochure on how to address arthritis pain: 
I. An individual who has recently been diagnosed with arthritis 
2. An individual seeking support for a child suffering with arthritis 
3. An individual looking for alternative ways to relieve arthritis pain 
4. An individual seeking support from peers 
If the brochure addresses the said points, then the writer will be able to create a platform 
for the reader to get involved with the foundation and learn all there is to know about 
arthritis. If, however, the brochure aims to address only one of those concerns, the other 
audience members may not be able to relate. Therefore, additional brochures may need to 
be created to include all situations. The Arthritis Foundation produces specific marketing 
materials for various age groups. Children affected by arthritis receive backpacks with 
age-appropriate materials and parents receive pamphlets on how to help their children 
cope with arthritis. My internship allowed me to read through pamphlets and send them 
to members, appropriately. The content in the pamphlet assisted me, in that I was able to 
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Arthritis Foundation's marketing and communications scope is narrow when it comes to 
delivering regarding specific arthritis conditions. For example. the children affected by 
arthritis receive very specific information on their type of condition. This simplifies and 
tightens the communicative purpose when relating to the exclusive audience members. 
Although brochures and fliers can serve a communicative purpose creatively, it is 
no hidden fact that electronic media is evolving quickly and most information in print is 
now being converted into electronic form. Electronic text in collaboration with technical 
writing, expands the horizon of what was once possible-live interaction with the 
audience. Kathleen Fitzpatrick writes about the pros of digital writing in her article called 
"The Digital Future Of Authorship: Rethinking Originality". In one such example, 
Fitzpatrick analyzes the leveled outcome and decreased anxiety when placing a print on 
the Internet. She states (2011): 
But of course many of us live with a host of anxieties about writing 
already, anxieties that can interfere with our work and yet make it difficult 
to change the ways that we approach that work. These anxieties have deep 
roots, being embedded not just in the complexities of academic life (such as 
the often painful changes in focus required to move from teaching through 
committee meetings and into writing), and not just in the enormous weight 
placed upon the quantified outcomes of our writing within academic 
systems of reward, but in the very nature of authorship as we have 
constructed it in western culture. (p. 2) 
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Technical writing online expands possibilities in writing and takes away some of the 
anxiety caused by print. For example, writing in blogs is a distinctive way of conveying 
the communicative purpose and at the same time it is original, as the writer has full 
control of any audiovisuals he or she chooses to insert. Fitzpatrick (2011) expands on this 
idea by stating, "The blog, for instance, is arguably the first successful web-native 
electronic publishing platform, one with a number of structural elements that cannot be 
replicated in print, and one that therefore encodes different expectations than do print 
texts" (pg. 9). The Arthritis Foundation maintains a blog on their website by the name 
"The Tin Mom". Ms. Annette Beach maintains this interactive blog and it is relatable to 
individuals who have suffered with the disease. She addresses a different matter in each 
blog and receives feedback from her readers. Social media is a tool that can inform, serve 
as a marketing tool, or involve the audience in discussions (unlike print text) around 
arthritis or the Arthritis Foundation. The social media templates I created are an example 
of modem day electronic writing, as they engage the audiences on an interactive level 
(similar to blogging). The communicative purpose here is to convey key messages, 
interact with the audience, and obtain feedback to improve and learn more about writing 
for the specific type of audience. This can only be made possible with electronic text-
not print. 
Medicine plays a role in technical writing and the Arthritis Foundation is linked 
directly to medical doctors who assist in medical rhetoric (the communicative purpose, in 
this case.) Barbara Heifferon and Stuart Brown wrote an article called, "Guest Editor's 
Column" in which they explore the field of medical writing and its communicative 
purpose. They state (2000), "While the field of medical rhetoric is new, the locus of its 
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tried to describe pain, medical rhetoric was born" (p. 24 7). Medical rhetoric is not a new 
concept (thirteen years later), as it is applied more commonly. One example of medical 
rhetoric being used frequently is WebMD. WebMD prompts questions about pain or 
injury location and symptoms, narrows down to specific conditions, and brings back 
search results that are understandable to the patient/reader. The search results often 
deliver 360-degree views, providing outcomes on all angles ofthe disease or condition. 
Medical language is foreign to many patients and therefore technical writing fulfills the 
communicative purpose by simplifying the terminology and expanding the understanding 
of the audience members. Medical books, magazines, and Internet sources that try to 
capture the attention of patients must be able to speak to a patient who does not work in 
the medical field. Heifferon and Brown state in their article (2000), "the scholars here 
examine drug protocols, a medical textbook, historical French journal articles, emergency 
run reports, and medical student journals" (p. 246). As scholars or writers strive to attain 
expertise in medical writing and terminology, they try to bridge the gap between the 
medical world and the average patient. Technical writing takes on this form of writing 
and accomplishes the communicative purpose. The Arthritis Foundation provides medical 
booklets to their audience-as there is a brochure for most types of arthritis. As an intern, 
oftentimes I collected appropriate booklets in the office and mailed them to the readers. 
When consumers do not comprehend all aspects of the type of arthritis they have, these 
pamphlets (in the form of technical writing) deliver the communicative purpose by 
increasing the reader's level of understanding. 
Consumers want to know that the Arthritis Foundation understands the disease 
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and is not only trying to sell products. Ellen Barton authored an 
"Introduction to the Special Issue: The Discourse of Medicine." Barton makes 
noteworthy statements regarding science and literature's communicative purpose in her 
article (2005); she states: 
First, I noted that medicine is a powerful scientific and social institution 
with a complicated context of history and development, expertise and 
professionalism, education and training, and communication and practice in 
a wide variety of settings. Second, I noted that the research literature of 
medicine is vast, even in the area of medical communication, with work in 
a wide variety of fields, including history, sociology, anthropology, 
linguistics, literature, communication studies, and behavioral science. (p. 
245) 
The relationship between the consumer and the Arthritis Foundation is strengthened 
when the foundation is aware of the history and context of the disease affecting the 
consumer. This step is important because the foundation will be able to convey that it 
understands the audience and the cause, and this will be reflected in the materials sent to 
the consumer (thereby serving the communicative purpose). The Arthritis Foundation 
provides workshops and exercise classes for the consumers affected by arthritis. 
Although the foundation's staff is not reliable to know particulars that a physician would, 
he or she should have a basic knowledge of the types of arthritis conditions. Barton adds 
to this point by stating in her article (2005): 
Attending to the organization of the language of medicine into genres-
with their powerful effects on the formative and normative discourses of 
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make. No other field focuses its research on genres and their interactions 
with professions, and the insights that can be gained from the investigation 
of genres are important. (p. 248) 
As stated by Barton, the writer (or intern) should invest time into the task at hand and 
learn the medical terminology of the cause. In my experience at the Arthritis Foundation, 
I made a marketing visit to Massage Envy. The Arthritis Foundation, in conjunction with 
Massage Envy, marketed a discounted rate to consumers for a day in order to support an 
arthritis cause. On my visit, a Massage Envy staff member asked me questions about the 
foundation and the cause itself. I took it upon myself to learn all the details prior to 
making my visit (regarding the foundation, cause, and the event). Arthritis Foundation in 
collaboration with Massage Envy, seeks to alleviate the pain and symptoms of arthritis 
through massage therapy. Massage Envy promises to donate ten dollars to the Arthritis 
Foundation for each massage and/or facial that a customer gets done in order to help the 
cause. Much ofthe research I did to learn about arthritis conditions and terminology was 
done in the Arthritis Foundation's office and on their website. The office maintains a 
supply of brochures, informational magazines, fliers, and books on several types of 
arthritis conditions. To develop my knowledge on arthritis, I read through the materials 
("research literature") in the office and reviewed the Arthritis Foundation website. 
Although I was not an employee at the Arthritis Foundation, I was proceeding as a 
representative at the time. Similarly, technical writing requires the writer to have basic 
knowledge regarding all aspects of the organization he or she is representing. As 
imagined, the writer cannot deliver the communicative purpose if he or she is not 
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knowledgeable about the cause and form of illness. 
The field of technical writing is one that plays an important role in the Arthritis 
Foundation. The communicative purpose of materials sent to the consumer must be 
relatable, otherwise the foundation fails to deliver key messages. The communicative 
purpose and the intentions of the foundation must be cohesive and audience-driven. As 
indicated in the above sections, the writer should keep the audience members in mind, 
combine multiple purposes and audiences in the same document, enhance technical 
writing skills in electronic documents, and use medical rhetoric and research literature to 
deliver messages. Michelle will be more inclined to open mail from the Arthritis 
Foundation if she sees that the foundation is striving to communicate with her regarding 
her specific conclition. This will increase her attendance at events and involvement with 
the foundation. If the technical writer is able to fulfill the communicative purpose 




Writingfor Nonprofit Organizations: Hypothetical Writing 
Jennifer is completing an internship with a nonprofit organization. She has been 
asked to create multiple materials, including press releases. The public relations specialist 
for this organization is on leave, and Jennifer is solely responsible for creating and 
delivering these materials to her supervisor. The organization is heavily depending on 
Jennifer to complete these items in order inform the audience and make sure the events 
take place with decent attendance. In addition, Jennifer needs to understand how a for-
profit organization is different than a non-profit organization. 
Nonprofit organizations have many levels that writers should understand. 
Although a nonprofit foundation functions similarly to a profitable business, it has many 
aspects that are different. A writer creating products for a nonprofit organization needs to 
have an understanding of how to create a variety of proposed documents and be familiar 
with social media techniques. Nonprofit organizations bring forth hypothetical writing 
opportunities, including: writing to bring in revenue, documenting internal and external 
market research, writing to advance in charitable communication methods, and writing to 
attract donors. The following sections expand on the hypothetical writing view and best 
practices to be equipped in a nonprofit environment. 
Nonprofit organizations create a variety of hypothetical writing opportunities, 
including but not limited to: press releases, social media, marketing materials, grant 
writing, and proposal letters. Addams, et al. (2010) write in an article called "Developing 
Student Communication Skills While Assisting Nonprofit Organizations": "Typically, 
business students are confronted with hypothetical writing situations, such as claim 
letters, sales letters, and case analysis reports, and they receive instruction in writing 
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principles, such as tone, audience analysis, conciseness, and mechanics" (p. 282). 
Nonprofit organizations depend significantly on the funding they receive from donors 
and companies. Requests for grants and proposals for funding letters play an important 
role for nonprofit organizations. The proposal letters must be concise and to-the-point, 
since companies do not spend too much time reading the documents. Similarly, press 
releases have the same requirements and need additional research. The tone and 
conciseness is important, and it must outline the key messages of the organization you are 
representing. Addams, et a!. (20 1 0) explain further, " ... our experience has taught us that 
students want to see the tangible results of their writing, and one way to do that is to 
incorporate actual business situations into assignments" (p. 282). The preceding 
statement is particularly applicable to the Arthritis Foundation press releases, as they not 
only represent key messages but also invite the reader to an upcoming event. The 
document places real-life situations in the press release, so that the reader finds a 
connection with the message and wants to attend the event. Sometimes these hypothetical 
writing documents determine whether or not the organization receives funding to host 
events and workshops. 
Nonprofit organizations develop hypothetical writing methods to bring in 
donations and one successful practice is writing proposal letters. In Mal Warwicks's book 
How to Write Successful Fundraising Letters, he breaks down each aspect of the proposal 
letter and reflects on ways to capture the reader's attention. Warwicks states in his book 
(1994 ), "much of the skill that a letterwriter brings to the task, then is to catalog those 
questions readers are sure to ask-and artfully weave the answers into the letter" (p. 49). 
A proposal letter answers questions even before they arise, therefore the writer must think 
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at the Arthritis Foundation, I briefly worked with the proposal writer on staff and 
observed her methods in writing proposals. She has a compiled list of existing donors 
whom she writes letters to, as well as new benefactors. The proposal writer's approach, 
from what I perceived, must be humble and persuasive. The writer must believe in the 
cause to successfully propose it to a potential benefactor. Warwicks adds, "you've got up 
to twenty seconds to engage the reader-just long enough for her to open the envelope, 
examine the contents, and decide whether to spend any more time with your letter" (p. 
51). Once the reader is interested and engaged, chances of the donation being received 
are increased. The hypothetical writing aspect is creatively embarking the reader in the 
cause that the Arthritis Foundation stands for. Whether it's a proposal letter, 
informational video, or face-to-face meeting, the writer must be able to "sell" the idea to 
the potential donor. For example, the Arthritis Foundation sends proposal letters to clients 
and also hosts events for donors (such as the annual Gala, more details to follow). Many 
times, once the donor is invested, he or she will continue to support the cause. 
The fundraiser must actively engage the donor and ensure that they are satisfied 
with the foundation. In Richard Waters's book (2009), The Importance of Understanding 
Donor Preference and Relationship Cultivation Strategies, he emphasizes on relationship 
building with the donor/client. Although the key is to obtain a donation, it does not stop 
there. He states, "If donors are not satisfied with the performance of one organization,. 
they can easily find another to support ... "(p. 329). Additionally, Waters states, "nonprofit 
organizations have the power to refuse gifts they deem are being made for inappropriate 
reasons, and donors have the power to send donations to other organizations" (p. 329). 
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Donors are motivated to give, as fundraisers are eager to receive. Donors at the Arthritis 
Foundation keep well informed and stay involved in the foundation's events. For 
example, the Arthritis Foundation hosts' Galas each year and invites the donors to these 
events. The foundation respectfully invites the donors and engages in multiple marketing 
mediums to create excitement for the events. Some hypothetical marketing channels 
include sending mass emails, reminder postcards, formal invitations, making personal 
phone calls, and much more. The donor then makes his or her presence at the Gala and 
engages with other donors. Waters calls this form of exchange "effective relationship 
growth" (p. 328). The donor and fundraiser work closely together to achieve the result 
both are satisfied with. 
There are many internal and external hypothetical factors that play a role in 
creating an audience for a nonprofit organization, and should be documented. Professor 
Yun Tai conducted an analysis in order to understand the correlation between internal 
and external factors, and their effect on nonprofit organizations. In Tai's article, 'The 
Efficacy Of Audience Building Among Nonprofit Cultural Organizations: The Impact Of 
Marketing Strategies And Organizational Attributes", she (2012) states: 
By analyzing the data drawn from approximately 500 nonprofit cultural 
organizations in the U.S., I find that both internal factors (i.e., age, size, 
presenting performing arts, specialist vs. generalist) and external factors 
(i.e., location in a city with a rich cultural tradition) combine with 
marketing strategies to shape the efficacy of audience building. (p. 173) 
The said hypothetical factors play an important role in bringing in revenue for the 
organization and in keeping it operative. For instance, the communications or marketing 
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department (internal) needs to be fully committed to learning what the audience 
(external) is seeking. One approach to this method is by conducting an analysis on the 
demographic of the potential audience members. For example, the Arthritis Foundation 
has a map of Georgia in their office and each time they are contacted by a parent of a 
child who has arthritis, the foundation places a thumbtack on this map. This helps the 
foundation identifY where their consumers are located demographically, so they can host 
workshops according to the location where they can predict the most attendance. One of 
my first assignments at the Arthritis Foundation was to research, inquire, and book 
venues for an upcoming event, and I used the map as a tool to identifY probable locations. 
If the foundation hosts workshops and meetings in an area where most of their audience 
is located, the turnout will be higher-thereby removing the hypothetical factor and thus 
proving to be a successful method in audience building. Nonprofit organizations do not 
aim to acquire funding in order to gain profit, therefore maintaining a strong clientele is 
essential. 
While working with a nonprofit organization, I quickly learned that there are 
many methods of communication that the organization must utilize. In the article called 
"Getting the Feel: Email Usage in a Nonprofit Community Organization in a Low-
Income Community", Sharon M. Shafrir andY. Connie Yuan discuss the importance of . 
nonprofit organizations being able to understand and work with low-income 
communities. They state (2012), "Fully realizing the potentials of new communication 
technology to improve work efficiency in nonprofit community organizations, 
particularly those that serve low-income communities, depends on understanding the 
unique challenges these organizations face in adopting, as well as adapting to, new 
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technologies" (p. 104). In this case, if the reader is sent an email and does not have access 
to a computer, he or she will not be able to access the file. More so, if the individual 
suffers with arthritis, turning on a computer and opening a file may be difficult. While the 
most common form of communication is e-mail, the foundation makes telephone calls, 
conducts in-person meetings and communicates with the consumers via U.S. mail. 
Although all of these hypothetical methods may prove to be successful, it is important to 
note that consumers will have a preferred method. At the same time, there will be some 
readers who do not have a smart phone or computer access at home. Majority of the 
Arthritis Foundation consumers receive information via U.S. Mail and those who sign up 
to receive e-mail messages are added into a database and contacted via U.S. mail and 
email messages. 
While an individual suffering with arthritis may not be a good candidate to 
receive e-mails, Shafrir and Yuan (2012) discuss why to use e-mail communications, 
"Although email may not be the most effective communication medium for holding 
discussions or for making decisions, it can be very cost-efficient for sharing information 
or documents" (p. 1 04). One of my roles at the foundation was to manage and keep up 
with the e-mail database. Many times contacting a consumer via U.S. Mail is more 
challenging, as individuals often move homes. Additionally, e-mail addresses are less 
likely to change often. It is important to note: e-mails are cost-efficient, but they are a 
one-way communication method. For a more advanced consumer, a blog maintained by 
the Arthritis Foundation may prove to be a successful marketing measure. In a blog, the 
consumer can exchange his or her thoughts with the foundation and open communication 
can be maintained. Mass e-mails efforts work well as reminders for events, however e-
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On the contrary unless e-mails are sent to each individual with a personal note, 
mass e-mails are not intimate. Mass e-mails that do not refer to a specific individual are 
more likely to appear impersonal. Shaftir and Yuan (2012) state "The social norm that 
emphasizes on 'having a personal touch' and 'getting a personal feel' from social 
interactions cast e-mail communication in a somewhat negative light" (p. 11 0). Many 
times, impersonal e-mails are deleted before they are opened, as they are presumed to be 
spam. Often times, modem technology encourages communication to be more personal. 
Shafrir and Yuan add in their article (2012), "We believe that with adequate technical 
support and improvement in computer literacy, members of the organization will be able 
to maintain their norm of' getting a feel in social interactions' also through email 
communication" (p. 118). With communication software such as Cisco Jabber video 
(professional version of Skype ), organizations and consumers can connect regardless of 
location. This may be a method for the foundation to embrace, for members who may not 
be able to physically attend workshops and other informational events. The virtual space 
is expanding and many companies are using it to their advantage. 
Nonprofit organizations, similar to any other business, strive for customer 
satisfaction. They go to great heights in attempts to win over their audience as well as 
donors. To understand the nonprofit world, it is important to evaluate the approach of the 
organization. Dennis B. Arnett, Steve D. German, & Shelby D. Hunt wrote an article in 
2003 called, "The Identity Salience Model of Relationship Marketing Success: The Case 
of Nonprofit Marketing" in which they differentiate between a for-profit organization and 
a non-profit organization: 
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Consumers often rece1ve benefits from marketing exchanges that go 
beyond basic economic benefits. For example, consider the two epigraphs. 
Although the motivation for buying a car is transportation, consumers often 
derive noneconomic benefits (e.g., prestige, security). Similarly, donors to 
nonprofit organizations also can derive considerable noneconomic benefits 
from their exchanges with nonprofits (e.g., feeling good, pride). As a result, 
competition among firms is often based considerably on communicating 
the noneconomic benefits from exchange relationships, and firms seek 
strategies that will enable them to communicate both economic and 
noneconomic benefits better. (p. 89) 
As claimed by Arnett, German, and Hunt; supporting a non-profit organization engages 
donors who are not seeking any moneymaking benefits. The Arthritis Foundation has 
been an establishment since 1948 and their donors truly believe in the cause. In my 
experience interning for the Foundation, I saw that exceptional customer service is the 
key to bringing in donors and supporters. I exchanged correspondence with consumers 
via telephone and email, and strived to deliver the same type of service. In addition, the 
social media and press releases serve as marketing tools and assist in increasing donors 
and supporters. Donors and consumers who believe in the cause are likely to stay 
involved for a long term and they look to the foundation to be treated like family, not 
patients. 
A writer creating text for a nonprofit organization needs to have an understanding 
of how to create a variety of documents and have the ability to tackle any form of 
hypothetical writing that the nonprofit organizations bring forth. The writer should cease 
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this opportunity and build upon his or her writing skills. As explained in the above 
sections, the hypothetical writing may include: writing to bring in revenue, documenting 
internal and external market research, writing to advance in charitable communication 
methods, and writing to attract donors. In the case of intern Jennifer, she will have the 
opportunity to learn any different forms of writing and absorb the world of nonprofit 
organizations. Much research may have to be done, but hypothetical writing is a part of 
any functional business or company (not limited to nonprofit organizations). The 
organization values their relationship with the donors and the consumers, and relies on 
them for support in return. Writers who are well informed in these skills have an 
increased chance of positively representing the organization. 
Conclusion 
Working in the foundation towards my goals, helped me develop the three 
concentration sections. It is evident that technical writing skills, design elements, and 
nonprofit writing skills work collectively to create exceptional communicative materials 
for an organization. Together, each component strives to achieve the vision of the 
organization. Professors Sandra Hill and Paula Griswald discuss in their article, 
"Potential for Collaborative Writing in Professional Communication and Health Studies 
Through Service-Learning", the opportunity that service-learning provides to students. 
They conducted a study to understand the learning goals achieved by the students, outside 
the classroom. Their study (2013) found the following: 
Service-learning in this professional writing class {unctions to g1ve 
students not only a real-world venue for practicing professional writing 
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communities. The students often begin these projects with little to no 
knowledge of the agency with which they are going to work. As the 
project progresses, however, and the students reflect on their work, the 
majority say that they are glad to have had this opportunity to help. (p. 59) 
The foundation gave me real-world experience and helped me develop my Capstone 
project. Working within the foundation, I was able to relate to the audience members 
and the goals of the foundation. It was a learning experience for me-the research, 
writing, and working in the foundation. 
As expressed in the first section of my reflection, it is evident that a writer needs 
to analyze digital expression through various angles in order to design a document for a 
reader. This section focuses on recognizing the basic needs of the audience, creating 
materials that are appealing to the audience, transitioning from print to electronic text, 
and understanding basic design elements. Using design elements and creating materials 
that are appealing to the audience, will ensure that the writer grasps the reader's attention 
and holds on to it. 
The second section of my reflection expands upon technical writing and it's 
communicative purpose. As indicated in the reflection: the writer should keep the 
audience members in mind, combine multiple purposes and audiences in the same 
document, enhance technical writing skills in electronic documents, and use medical 
rhetoric and research literature to deliver messages. If the technical writer is able to fulfill 
the communicative purpose effectively, he or she will bring in more participants and 
fulfill the vision of the foundation. 
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The third section of my reflection develops reasoning for a writer to develop his 
or her hypothetical writing skills. As explained in the sections, the hypothetical writing 
may include: writing to bring in revenue, documenting internal and external market 
research, writing to advance in charitable communication methods, and writing to attract 
donors. Writers who are well informed in these skills have an increased chance of 
positively representing the organization. 
There are some fundamental learning lessons that are a part of my internship and 
reflection. The foundation focuses on two key elements: consumer satisfaction and the 
vision of the organization. According to the foundations website, "the Arthritis 
Foundation's vision is to create a world free of arthritis pain". If the consumer is pleased, 
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]i:J)UCATION: 
Kennesaw State University, Kennesaw, GA 
Master of Arts in Professional Writing (GPA 3_77) 
Bachelor of Arts in English (GPA 3.25) 
• Member of Sigma Tau Delta (International English Honor Society) 
RELEVANT J'Xl:'_~RIENCE: 
Arthritis Foundation: Internship 




o Assist in implementing and sustaining various educational initiatives, projects, and 
community programs. 
• Delivery -Special Events Intern: assist Programs & Services Director 
o Assist in the development, management, implementation, and evaluation of Chapter's 
special events; assist with team recruitment, sponsorship, in-kind donations as well as 
marketing and promoting the programs, services and events of the Arthritis Foundation. 
• Public Relations Intern: assist Director of Communications & Marketing 
o Create Press Release templates, Social Media marketing strategies and templates, Website 
Analysis, and Fliers to be distributed nationally in Arthritis Foundation. 
American Medical Writers Association Member 10/2010-04/2012 
• Association designed to enhance knowledge and skills of freelance medical writers and offers an 
annual conference featuring prominent speakers, discussion sessions, and networking 
opportunities. 
Marketing Internship- 30 Isn't Old, book written by Colette Petersen 08/2010-0112011 
• Create a marketing plan and social media for the book 
• Write articles about topics in the book 
• Locate websites to contribute comments and/or blog entries regarding book 
• Write and submit comments/entries 
Talon Magazine - (Restaurant Columnist) 08/2010-0112011 
• Write and edit articles for KSU students, while reviewing restaurants in the Kennesaw area 
• Review Restaurants and compose articles for Northeast Cobb, East Cobb and Duluth vicinity 
Emory Adventist Hospital: Internship (assisted Marketing Director) 01/2010-05/2010 
• Compose articles for publications and hospital website 
• Develop patient education materials, including articles for patient care and knowledge 
o Articles included: 
1. "A Memory and the Roots" (History behind Emory Adventist Hospital) 
2. "Tired of Waiting for the Doctor? You're not alone" (For ER patients) 
3. "Human Resources, an Outlook into 2010" (Human Resources recruiting challenges in 
2010) 
Media Team Leader 09/2009-09/2010 
Aga Khan Development Network's annual Partnership Walk 




Write press releases and edit articles 
Supervise writers 
TECHNICAL SKILLS: 
Document Design (Adobe InDesign, Mac and Windows programs 01!2011-05/2011 
• Develop marketing collateral, including newsletters, brochures, business cards, social media, and 
posters. 
Technical Writing/Managing Writing in Organization 08/2010-05/2011 
• Organize strategic plans, practice planning and writing documents 
• Analyze components of organizational identity, image and branding 
• Evaluate Ethical and legal issues relevant to organizational writing 
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